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Week 8 Assessment
1.    Choose and explain one type of knowledge management system (KMS). How can your chosen KMS provide value to an organization?
Decision-making as a knowledge management system (KMS) helps in the management of the organization (Laudon & Laudon, 2016). Decision-making requires sufficient information. For example, when making decisions regarding the sales in a company, the decision-maker needs adequate information which can be retrieved from the sales data of the company. Decisions are made at all levels of the organization, but the decisions made at the top level are expected to impact the organization significantly. Therefore, before making the decision, one must ensure that he or she has adequate information that can aid in making appropriate choices for the organization. 
2.    Explain how information systems could potentially be a detriment to effective decision making. 
Even though information systems can be beneficial to the organization, sometimes it can be detrimental as well. Information system alone cannot be able to give relevant information that is required in making a decision. Making a choice requires information, but the information systems can offer information that needs interpretation to make sense. The data analysis tools can help analyze the data, but its interpretation requires someone who knows the analytical tools. This can be disadvantageous to the managers who are not IT experts. Therefore, it will still require an information system expert to interpret and break down the information into a more straightforward and understandable way. 
3.    Choose an organization you are familiar with, and explain how they can use predictive analytics to predict the future.
The predictive analytics helps the organizations predict the future of the company. For example, Apple Inc. Corporation can use the predictive analytics to determine how customers would receive its products in the market. For example, when they want to upgrade from the recently released iOS9, the company needs to provide the predictive features through the Google, and it can know the market position of the product through the Google usage. Google, through chrome mines data on its users. Tech companies like Apple Inc. Corporation can share this data to predict its market position of the iOS9.
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